






























 

These 3 Career Skills Will Make You 
Invaluable to Your Employer 
Companies want workers with collaborating, decision-
making and mentoring skills, according to one study. 

 

Staying on top of trends and knowing what skills and technology other companies use will 

help you stay in demand.  

By Hannah Morgan March 23, 2016, at 9:42 a.m.  

Employers have raised the bar on what they expect from new employees. It may be due to the 
increasing number of college graduates. Or it may have something to do with the overqualified 
candidates who filled lower-level jobs after the recession. As long as companies can find candidates 
with the mix of hybrid skills they are looking for, you'll continue to see these demanding job 
requirements.  

The hybrid skills companies are requesting were once isolated to a specific department or role, such 
as social media skills as part of the responsibilities of human resources and marketing. But in fact, 
71 percent of in-demand skills are required across two or more job categories, according to analysis 
by Bentley University and labor market analytics firm Burning Glass, which identified skills with the 
highest demand. This reinforces the cross-functional need and that employees "must demonstrate 
deeper and broader competencies to be marketable" said Susan Brennan, associate vice president 
of university career services at Bentley University, in an interview with Fast Company. 

1. Business development skills. So what are business development skills exactly? Bentley 
University listed strategy, sales and relationship-building skills as the most important elements of 
business development. These skills apply to all employees, not just those in sales roles. Every 
employee has internal customers, so learning how to improve how you work together and 
communicate will benefit you and your career. Pitching your idea to a team is all about sales and 
relationship building. You can't just shove your idea down the team members' throats and expect 
them to buy into your idea. There's an old acronym WIIFM, which stands for "what's in it for me." It's 
based on the idea that people need to know how they'll benefit before they are ready to support a 
new plan or idea.  

If you haven't read Daniel Pink's "To Sell Is Human: The Surprising Truth About Moving Others," pick 
up a copy now and learn why sales skills are necessary for every career in any industry. Pink walks 
the reader through why and how sales skills are so predominant in today's workplace. In short, 
everyone needs to sell an idea to a manager or team at some point. That's sales.  
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2. Big data is huge. Do you know how to compile, analyze and apply pieces of data into meaningful 
summaries or strategies? Pulling together data and drawing conclusions, also referred to as data 
analytics, is a responsibility found across departments. It doesn't matter if you are in the accounting, 
human resources or marketing department. You are going to have to learn how to interpret the 
meaning behind all that data.  

Once you've analyzed the data, you must learn how to communicate the findings to other 
departments or show how the data fits with shared business goals. Writing and orally communicating 
this information requires business writing skills, which are much more concise than academic writing.  

You will need to understand how to extract information from the software that collects the data, like 
enterprise resource planning software, called ERP software. This software is an integrated system 
used to organize and maintain the data necessary for operations across an organization. You will 
also benefit from learning the most current version of analytical software to help analyze the data. 
Software changes frequently and organizations use different tools, so it is up to you to stay current 
with the newest and most popular systems. 

3. Not-so-soft skills. Companies seek candidates who can demonstrate success collaborating, 
decision-making and mentoring, according to Bentley University's study. As you participate in 
internships and hold entry-level roles, look for opportunities to grow these soft skills.  

Collaborating is a no-brainer. You've been doing that throughout school. But a key measurement is 
how your teammates or collaborators would describe working with you. Are you overly dominant or 
an absent contributor? Are you a first choice or regularly chosen last for team projects? Successful 
collaboration means more than getting the project done. People have to enjoy working with you.  

Decision-making skills have to do with how you evaluate choices. Instincts alone are not enough to 
constitute valid decisions. Have you used a methodology or system to walk through a complex 
decision? Are your decisions ethical? Who have you brought in to help you formulate the best 
decisions possible? Early in your career, tapping into other experts for advice or recommendations 
would show maturity and add credibility to your decision.  

Anyone can mentor. It doesn't have to be in your stated job duty for you to help others learn. New 
hires can mentor other new hires. Reverse mentoring between a junior and senior employee is also 
a thing today. Mentoring requires self-awareness, openness to feedback and learning new things. It 
also requires initiative, and someone who mentors may be perceived as a natural leader.  

It's important to remember that professional development and skill development are your 
responsibility. Staying on top of trends and knowing what skills and technology other companies use 
will help you stay in demand. Developing any of these skills will take more than reading a book or 
taking a single class online. Practice what you've learned and continue to build on what you know in 
order to stay relevant and in demand in tomorrow's marketplace 
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Think Grammar Doesn't Matter? It Could 

Be Holding You Back From a Promotion  
The Huffington Post  

Grammarly 

 

Quality writing can help you get ahead in your career, but the opposite is also true. If you want to 

get ahead in the workplace, change careers, or find a job, then it's time to dust off that dictionary, 

thumb through your thesaurus, and get a grip on grammar.  

Grammarly reviewed 100 LinkedIn profiles of native English-speakers in the consumer 

packaged goods industry. Each of the professionals we looked at worked for no more than three 

employers over the first 10 years of their career. Half were promoted to director-level or above 

within those 10 years, and the other half were not.  

We discovered a direct link between the number of grammar and spelling errors in a profile and 

the trajectory of that person's career. Here are the highlights:  

• Professionals whose profiles contained fewer mistakes also achieved higher 

positions. In fact, those who failed to progress to a director-level position within the first 

ten years of their careers made more than twice as many grammar mistakes as their peers.  

• Fewer grammar errors mean more promotions. Professionals with one to four 

promotions over their 10-year careers made 45 percent more grammar errors than those 

with six to nine promotions in the same time frame.  

• Fewer grammar errors are also linked with frequent job changes. Those who 

remained at the same company for more than 10 years made 20 percent more grammar 

mistakes than those who held six jobs during the same period. While sticking with the 

same company for a decade has its benefits, job-hopping is becoming the new norm 

among ambitious and passionate Millennials.  

 

Why does writing have such a huge impact on your career? According to Sue Shellenbarger, 

writing for The Wall Street Journal, "looseness with language can create bad impressions with 

clients, ruin marketing materials and cause communications errors." Few areas of the workplace 

are untouched by grammar in some way; even if your job doesn't directly involve writing, 

chances are you'll still need to communicate in writing with your coworkers, management and 

clients or customers at some point. 

It all comes down to the impression you make. Regardless of whether you're writing a grant 

proposal to secure thousands of dollars or dashing off an email to another department, your 

writing reflects the care and skill you take with every task.  

It turns out that the way you do anything -- even writing an email -- is the way you do 

everything. "How you handle and manage any situation, challenge or experience in your life is 

how you probably handle all of them," says Life Coach Laura Campbell. She has discovered this 

truth in the lives of countless clients, and our study of LinkedIn professionals seems to confirm 
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it: sloppy writers tend to have more stagnant, less successful careers. Whether they're actually 

less skilled and talented than their peers or whether they are merely perceived as being so 

because of their carelessness, they suffer fewer promotions, flatter career trajectories, and lower 

positions in their companies.  

 

How to Improve Your Grammar 

Sounds pretty grim, right? So what can you do to be a better writer? We've put together six 

suggestions to help you improve.  

1. Make a list of commonly misspelled words.  

Spell check has made many of us lazy spellers, but you shouldn't rely solely on the wavy red line 

to highlight your errors. Keep a list of words that give you trouble and double-check them 

whenever you use them in your writing.  

Embrace the serial comma... or don't. Create your own basic grammar guidelines and be 

consistent in using them. For example, if you choose to adopt the serial comma (and you really 

should), use it every time. 

2. Study up on the basics. 

For most of us, English class is but a distant memory. Mignon Fogarty's Grammar Girl blog is 

full of valuable insights and frequently asked questions. Be sure to check out her podcast, too!  

3. Read more. Leo Babauta, author of the popular Zen Habits blog, believes that reading is 

essential for all of us but it is especially beneficial for writers. You can learn a lot about writing 

by reading a wide variety of material including fiction, non-fiction, newspapers, and even blogs. 

4. Practice, Practice, Practice. 

Learning any skill takes practice and repetition. Even if you've never thought of yourself as a 

writer, a daily journaling habit has a wide range of benefits. Try freewriting for ten minutes 

every morning with your cup of coffee! 

5. Proofread everything.  

It's no surprise that we're passionate about proofreading at Grammarly. We're consistently 

amazed by the number of mistakes that sneak into even the most careful writer's work.  

While poor writing skills can certainly hold you back in the workplace, the good news is that 

with practice, you can improve!  

This post originally appeared on the HubSpot blog.  
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4 Ways to Get Hired Faster by Name 

Dropping in Your Resume 

A small reference in resume can sometimes generate high impact. And at the very least, a 

recognizable name or acronym can inspire questions and generate conversation during an interview. 

Keep these considerations in mind. 

1. Lean on Your Connections 

If you share any personal connections with the manager who may be reading your resume, mention 
them upfront. Don’t suggest these people are your best friends if that’s an exaggeration, but within 
the realm of tact and honesty, don’t fail to point out a connection that might help you. Some of your 
phrasing might sound like this: 

“During my tenure with Qualco, I had the honor of working with Sally Johnson, who supported you 
during your participation in the Alpha Project.” 

“I work closely with Sally Johnson, your former colleague, and she mentioned that you department is 
now searching for an experienced account manager.” 

2. Include High Profile Previous Employers 

If you once held a position with a high-profile or well-known employer in your industry, mention this, 
even if the details of the job don’t directly relate to the position at hand. By the same token, mention 
all large, notable, or high-profile clients and projects that you’re proud to associate with your name. 
Some of these references might sound like this: 

“I gained early and important exposure during my first professional position with Hubbard and 
Turtletub, the firm that designed the two tallest high-rise structures in the Jacksonville metro area.” 

“During my tenure with Qualco, I was honored to participate in the X project, providing essential 
support that helped the company land a 50 million dollar contract.” 

3. Awards, Grants, and Special Forms of Recognition 

Don’t fail to mention any proper nouns associated with an accomplishment your employers might 
recognize. If you won the Eddie Johnson Memorial essay contest in college, your potential corporate 
employer may have no familiarity with this award and may not be able to place this accomplishment 
in a context. But the opposite may also be true. Mention it just in case. Try phrasing that sounds like 
this: 

https://www.livecareer.com/career/advice/resume/online-resume-stand-out


“Received top honors in the Eddie Johnson Memorial Essay Contest, an annual statewide 
competition sponsored by X University. My essay on citizenship was selected from a pool of 5,000 
competitors and resulted in a 500 dollar scholarship.” 

4. Software Platforms & System Implementations 

Your readers may not be familiar with your current company’s proprietary document management 
system, and they may not recognize the complex ERP implementation you supported in 2007. But 
mention it anyway. Consider language that sounds like this: 

“Provided critical support during the hospital’s system-wide upgrade to ABXY, an integrated EMR 
system that allows all ancillary facilities to access a secure, unified data platform.” 

Explain, Don’t Assume 

Don’t miss a single opportunity to push your resume ahead of the competition, and keep in mind that 
a single recognizable word or phrase can have a powerful impact on both human readers and 
keyword scanners. For more information and guidelines that can help you make the most of your 
impressive background, explore the resources on LiveCareer.  
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